
Create 
Instagram 
promotions in 
five steps

Instagram promotions enable you to advertise your business and connect with 
people who don't already follow you. Promotions help you reach new people 
who are likely to engage with your business based on their location, interests 
and more. When you have a business account on Instagram, you can create a 
promotion using a post or story you've shared on your profile.

S TA N D  O U T 
W I T H  I N S TAG R A M .



The goal of my promotion is: 
(Remember to make your goal specific, measurable, achievable, relevant and time-bound).

How-to Notes

Step 1
Pick a post or story from your profile and  
tap Promote.

Use photos or videos that will appeal to your 

audience and represent what your business has 

to offer. Simple images that look like feed posts 

can help get your audience's attention. Edit your 

caption to tell people what your ad is about and 

prompt them to take action.

Step 2
Choose the destination of your promotion.

Where do you want to send people when they 

click on your promotion? You can choose your 

Instagram profile, direct messages or your 

company website.

I want to send people to my: 

         Profile

         Direct messages

         Website

Step 3
Define your audience.

Who do you want to see your promotion? Choose 

Automatic audience to enable Instagram to 

find people similar to your existing followers. 

Otherwise, create your own audience based on 

location, age, interests and gender.

Describe your ideal audience:

How old are they?
Where do they live?
What are they interested in?

Use this table as a guide to develop a plan for a future promotion.
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How-to Notes

Step 4
Set your budget and duration.

How much do you want to spend and how long 

do you want your promotion to run? Increasing 

your budget and duration enables you to find 

more people who are likely to take action on your 

promotion. 

To begin with, we recommend a duration of seven 

days and a total spend of $20-30. 

Budget:

Duration:

Step 5
Review and submit your ad.

Review your promotion details, including 

destination, audience, budget, duration and 

payment option. Then tap Create promotion 
when you're ready to submit your ad for review. 

Approach the creative, target audience, budget and 

duration of your promotion as test variables. Review 

your promotion insights to help you understand how 

it's performing, then try something different in your 

next promotion to see how it affects your results.
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Learn more about how to turn Instagram posts into 

ads: https://fb.me/ig-posts-to-ads-worksheet.

http://fb.me/ig-posts-to-ads-worksheet
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